


Public Relations Student Society of America

(PRSSA) Chapter

The Andrews University PRSSA chapter is affiliated with the
Western Michigan Public Relations Society of America. At the
national level students are eligible for PRSA's publications,
scholarships, award programs, leadership training and a national
conference.

Computer Policy

The Department of Communication regards the computer as

a tool integral to the success of students in their professional
development. It is required that all students purchase a laptop
computer and software to meet the department guidelines.
Because computer technology is continually changing, a
revised policy is drafted in the fall semester. A list of software is
available in the department. Specific requirements change so it
is important to make sure the software listed is compatible with
the laptop you choose to purchase. Use of the computer in the
curriculum varies by course.

Undergraduate Programs

After completing the freshman/sophomore sequence of courses,
students should make application to the faculty to continue

their chosen mgors. Students may be asked to take specific
communication courses to develop required skills. Transfer
students beyond the sophomore year are allowed one year to
make up deficiencies.

Internships

Journalism and PR majors must submit applications for required
internships during the sophomore and/or junior year. Students
must fulfill the required number of clock hours to meet the
requirements for their degree.

Communication majors are encouraged to participate in the
internship program and must then submit applications for
internships during the junior or senior year. Students must have
department permission prior to applying for internships. It is
strongly recommended that students complete COMM  prior to
submitting applications.

Practicum

Practicum refers to the out-of-class opportunities on campus
and in the immediate area for developing skills valuable to the
communication professional. Students are encouraged to apply
to the department for such opportunities. These experiences
will be documented in a Portfolio as evidence of the student’s
involvement in the practical application of theory.

Communication Core
Required for each of the five majors and interdisciplinary
emphases offered: COMM , , ,JOUR

BA: Communication

Major requirements: Communication core plus JOUR ;
COMM or ;COMM , , , , , ;and credits

of electives chosen in consultation with the advisor.A minor or a
second major is required for this major.

(38)

International Communication
Major requirements: Communication core plus JOUR
COMM or ;COMM , , , , , : credits of
communication electives chosen in consultation with the advisor;
plus ANTH , PLSC , ;and credits of multi-disciplinary
course electives chosen in consultation with the advisor.

The Adventist Colleges Abroad Program (full year or summer)
or participation in the Student Missionary program or a
comparable international experience is required.



International Public Relations
Major Requirements: Communication core; PREL , , (),

, , ;COMM orCOMM , , ,JOUR , ;
plus credits of communication electives chosen in consultation
with the advisor; plus PLSC , , ANTH ; plus credits of
multi-disciplinary course electives chosen in consultation with
the advisor.

The Adventist Colleges Abroad Program (full year or summer) or
participation in the Student Missionary program or a comparable
international experience is required.

A second major or minor is not required.

BFA: Electronic Journalism (75-77)

Communication Core

Communication & Media Studies
JOUR Intro to Mass Comm, COMM Media Literacy,
COMM Research Methods in Comm, COMM  Group
Dynamics & Leadership, COMM Intercultural Comm,
COMM Persuasion, JOUR Media Law & Ethics

Electronic Journalism
PHTO Intro to Digital Photography, JOUR Technology
for Journalism, JOUR News Editing for Electronic Media,
JOUR Advanced Media Writing, JOUR  Introduction to
News Production, JOUR Internship (), JOUR Multimedia
Journalism, JOUR Photojournalism, JOUR Advanced
News Production, JOUR Electronic News Magazine
Production, COMM  Practicum (), JOUR Portfolio ()

Electives
VDEO Video Compositing, VDEO Video Shooting,
DGME Digital Sound, JOUR Magazine and Feature
Writing, ART  Visual Communication, VDEO Video
Documentary. Any other Journalism, PR or Communication
course that suits the student's academic goals.

BS: Communication Arts (36—38)
This degree, granted by the College of Arts & Sciences in
cooperation with the Department of Teaching, Learning &
Curriculum, prepares students to teach communication arts at the
secondary level.Secondary certification is required. The student
should consult the Teaching, Learning & Curriculum section in
the School of Education (SED), p. , for General Education
requirements and secondary professional education courses, as
well as the number of credits required for student teaching.

Core

COMM , ,JOUR

Foundational courses

comMm , , , , ,JOUR , , ,

Students seeking Michigan State certification for elementary- or
secondary-school teaching must take COMM .

Minor in Communication Studies (20)
At least  credits must be upper division. Students apply to the
department for this minor. When accepted, each student designs
minor in consultation with departmental minor advisor to ensure
that the plan of study is appropriate for the student’s goals.
Communication-core classes are recommended.

Minor in Journalism
JOUR , , , :and electives chosen from other courses
allowed in the major in Journalism.

(20)




of Arts: Communication Student Manual details the procedures
required by the Department of Communication (available online
and from the Department).

Departmental Admission Requirements
This is a summary of the procedures that a student planning to
enroll in the MA should note:
) At the time of application for admission, students must:
a) have a bachelor’s degree or its equivalent.
b) present a portfolio of current evidence of communication






COMM Alt$ ()
Crisis Communications

Understanding communication during crisis conditions.
Planning, preventing and anticipating Public Relations
emergencies. Preparing a crisis communication’s plan including
internal and external consulting factors. Implementing Public
Relations activities including understanding and handling

the media and the press, explaining technical information,
communicating about risks and responding to warnings.
Notification priorities and protocols. Developing information
centers and methods and tools for disseminating information
during emergencies.

COMM $()
Intercultural Communication



COMM ()
Topics in

Study of selected communication topics of current significance.
Repeatable with different topics. Topics to be announced in
advance.

COMM $(C )



COLLEGE OF ARTS & SCIENCES

JOUR

Advanced Media Writing
Continues on the foundation of Beginning Media Writing, helping
students to develop a deeper understanding of journalism and

its place in society. Students learn how to cover a journastic
“beat”, develop sources, and how to research in-depth stories.
Students also practice the art of the interview and learn the rights
and obligations of reporters and communicators in any media.
Prerequisite: JOUR

$()

JOUR

Photojournalism
Practice in the composition of good news pictures and in
producing the picture story. Prerequisites: JOUR , PHTO

Alt$ ()

JOUR $(C )
Internship in Journalism

Students work full time at journalistic enterprises. At least

clock hours per credit of work experience are required. Obtain
procedures and guidelines from the department. S/U grade.

JOUR

Technology for Journalism
An introduction to changing technology by identifying, learning
and applying skills relevant to journalism. Students will be
introduced to established and emerging technology applicable to
gather and disseminate news on various platforms.

Alt + $()

JOUR

Electronic News Magazine Production
Students will receive individual coaching, as they complete

a — minute work of video storytelling designed to be the
capstone of their studies in electronic news. Emphasis will be
placed on production techniques, reporting and storytelling. The
expectation is that work produced by students in this course will
be of broadcast quality for media such as television, the Internet,
or at a film festival.

Alt + $()

JOUR
Magazine and Feature Writing
This course emphasizes developing original ideas and content for

Alt + $()

the specific, niche audiences served by magazines and focuses on

how to think and write for magazines and newspapers.

JOUR

Intro to News Production
An introduction to basic news production. Topics will include
story structure, writing to picture, interview techniques, shooting,
editing, pitching your stories and yourself to media outlets. Lab
experience is expected. Course culminates in the production of a
short hard news story.

Alt + $()

JOUR

Advanced News Production
Students will write, shoot, report, produce and anchor news stories.
Students will rotate through different jobs, which will expose them
to newsroom and studio operations. Editorial decision-making and
production management is emphasized. Students will concentrate
on producing hard news and feature reports.

Alt + $()

JOUR

Publication Production
The theory and practice of planning and produdng of any
publication, be it newspaper, magazine or newsletter. Students

Alt « $()

will learn the value of careful editing and basic layout from an
editor’s perspective. Practice in editing copy, writing headlines,
composing picture captions, planning layout and designing
pages, as well as tips and tricks on project production, will be
covered. Prerequisite: JOUR .

JOUR

Multimedia Journalism
In the context of media convergence, this course embraces
storytelling for delivery across various media platforms. Hands-
on production focuses on news content for print, broadcast (TV
and radio), new media (Internet, blogs, vodcasts, podcasts and
interactive elements).

Alt « $()

JOUR

Media Law and Ethics
Case studies of court decisions affecting the mass media in the
United States and the place of the ethical journalist in society.
Consideration of the development of freedom, censorship, libel,
privacy, obscenity laws, and the relationship between the press
and the courts and freedom of information, and broadcast
regulation.

Alt + $()

JOUR

News Editing for Electronic Media
Using news industry's editing standards, this course will assist
student to develop techniques to edit news for the electronic
media consistent with broadcast quality. This course will
emphasize the roles and responsibilities of an editor including
deadlines and ethics.

Alt « $()

JOUR

Advanced Topics in Journalism:
Study of selected topics in Journalism. Topic to be announced in
advance. Repeatable to credits with different topics.

*$()

JOUR $( )
Portfolio

This course focuses on the student’s portfolios, relevant
professional standards and expectations of the job market.
Existing projects are refined and new projects are identified

to complete the requirements. Portfolios are presented and
defended.

Public Relations

PREL

Introduction to Public Relations

Basic concepts in public relations, publics, public opinions,
attitudes, two-way communications, and evaluation of public
relations effectiveness. Basic literature of the field is examined.
Basic principles for production of news releases, public service
announcements, and other materials are covered.

$()

PREL

Managing PR Campaigns and Special Events

Focuses on preparation for Public Relations careers, media
relations, ethics, and industry issues and trends, including
literature in the field and professional organizations. Students
focus on writing projects, including press kits, proposals,
newsletters, brochures, fundraising, speeches, public service
announcements, copywriting and create documents for
portfolios. Prerequisite: PREL and JOUR  or permission of
instructor.

$()



PREL $( )
Internship in Public Relations

Students intern at public relations or a related field. At least
clock hours per credit of work experence are required. Obtain
procedures and guidelines from the department. S/U grade.

PREL

Advanced Public Relations
Examines the characteristics of successful public relations
campaigns. Emphasis given to public relations planning and
evaluating, as well as to advanced techniques in news publicity,
controlled media publicity, and media relations. Professional
practitioners are frequent guest lecturers. Prerequisite: PREL .

*$()

PREL

Development

Provides student with an understanding of the facets of
development intrinsic to a non-profit organization. Students
work on team projects in local agencies and organization. They
report to the class, write reflection papers, and give a final oral
presentation about their experiences.

Alt$ ()

PREL

Advanced Topics in Public Relations:__

Study of selected topics in Public Relations. Topic to be
announced in advance. Repeatable to credits with different
topics. Prerequisite: PREL .
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*$()
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PREL ()
Advancement and Communication

Developing communication skills necessary to the non-profit
arena, including working with volunteers, promoting and
positioning various service organizations. Communication with
relevant publics.

ENGLISH

Nethery Hall, Room

english@andrews.edu
www.andrews.edu/cas/english/

Faculty

Douglas A. JonesChair
Jeanette Bryson
Bruce A. Closser

D. lvan Davis

Gary R. Gray
Meredith Jones Gray
Eun-Young Kim

Asta Sakala LaBianca
Beverly J. Matiko
Scott E. Moncrieff

L. Monique Pittman
Dianne L. Staples



