FNCE429 Alt (3)
Pw{j: ~Tyey

Thedries and techniques for management of portfolios; emphasis
on the portfolio manager's role in diversification and meeting
investors' goals, and a review of empirical literature. Prerequisite:
FNCE317. Spring

FNCE430 Alt (3)
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different topics with the approval of the department. Permission
of the instructor required.

BSAD498 (1-3)
Irdefgkrdei gRead-r% /S dy 7

Directed study or readings under the guidance of the instructor.
Oral and reading reports may be required. Graded S/U.
Permission of the dean required. Prerequisite: previous upper-
division work in the discipline; minimum cumulative GPA of 2.75
and minimum GPA of 3.00 in business subjects.

BSAD499 (1-3)
Irdeiides gRe: ea’cs -+

Study under the supervision of the instructor. Permission of the
dean required. Prerequisites: previous upper division work in the
discipline; minimum cumulative GPA of 2.75 and a minimum GPA
of 3.00 in business subjects.

BSAD500 (2)
St ey ~f Maragéery

Introduces concepts of effective management in organizational
settings. Not available for MBA program.

BSAD515 3)
Ovgai 4 ¢=Fq Beda v

Application of behavioral sciences to management. The
examination of contemporary theories and principles of

human behavior. Topics include perception, personality,
attitudes, emotions, motivation, leadership, decision making,
communication, group processes, diversity, organizational
change, self-awareness, and stress management. A research
paper and case analyses are required. Prerequisite: BSAD355.

BSAD525 )
0/gar— 4 ¢~g Bewa v Wf+*Marage¥

Explores basit and applied concepts as well as research findings
in the management and organizational behavior areas to aid
managers to effectively perform their duties. Topics include
management functions (planning, organizing, leading, and
controlling), learning, perception, personality, motivation,
attitudes, performance, groups, teamwork, leadership,
communication, diversity, decision-making, and organizational
change. Not available for MBA program.

BSAD526 (3)
Ee'geicy Maragéeiy

Study of the ideas and concepts of emergency management.
Expands basic principles covered in FEMA Independent Study
(IS) modules, giving attention to leadership issues in managing
change and making sound policy decisions and communicating
during crisis incidents. Includes attention to specific hazards,
laws, and standards of state government and federal
requirements. Relationships between community preparedness
and local emergency management programs will be emphasized.
Emphasis will be given to the Integrated Command Systems
(ICS) and Emergency Operations Center models of emergency
management operations. Required course for Michigan PEM
certification. Includes satisfactory completion of FEMA-provided
modules in Professional Development Series. Prerequisites:
BHSC/SOWKA401 or IS modules 1S-100 and 1S-244.

BSAD530 (3)

Mai-agéNer g~f N~ gf W-PA[4O/gara p=Fc
Issues facing managers in third-sector organizations. Studies

of the mission and objectives pursued, strategic leadership and
board composition, organizational structure and operation,
marketing and fund-raising, financial management, training and
motivation of volunteers, assessment of stakeholder satisfaction
and overall operating effectiveness. A major field project and a
library research project are required. Prerequisite: BSAD355 or
permission of instructor.

BSAD545

Irgrrag~rq Mairagéery
Understand’ing the global enterprise and how management con-
cepts, principles, and practice transcend national boundaries.
Focus on global strategies, the importance of cultural differences
to organizational effectiveness, management of people in interna-
tional organizations, personnel selection and repatriation, politi-
cal risks, ethics and social responsibility. Prerequisite: BSAD355.

Alt (3)

BSAD556 (1-3)
T~@Ba’ "Blc i&e AdCEJap=t

Topics of current interest in the management area not ordinarily
covered in-depth in regular courses. Repeatable to 15 credits.

BSAD560 3)
Irg'sl ¢va Blc &< Re ag~it

Study’of thk role of cultute in business, aims to develop skills in
cross-cultural communication and negotiations; and prepares the
student for the increasing cultural diversity in the workplace. A
research paper and a project are required.

BSAD615 3)
MasagéVery~fQla

Provides a strategic’and structured approach to the design and
development of quality programs in manufacturing and service
organizations. Addresses the analytical and behavioral aspects

of quality and its strategic importance to organizational success.
Prerequisites: BSAD355 and STAT285.

BSAD620 3)
C4's jai"E jrc’, Se vcé & S~cejy

An exploration of the interrelationship among business,
government and society. Stakeholder management, the analysis
of the legal and regulatory environment, and the responsiveness
of business in its service to society. A study of ethical problems
encountered in business and the management of moral
dilemmas.

BSAD648 (variable)
WH¥e @

BSAD650 (0)
MBA E it =~ PA~gd C~rgisd a g=F

BSAD670 ©)

Hias Re:sL'ce: SEC4aY

Topics may include human resources planning, job analysis

and design, recruitment, screening and selection, training and
career development, performance evaluation, compensation and
rewards, affirmative action, discipline, unions, grievances, and
conflict resolution. Emphasis on cases, projects, and research.
Prerequisite: BSAD515 or permission of instructor.

BSAD689 3)
SiagegscMaragéer
Requires that students integrate relevant knowledge gleaned from



previous core business-course experiences. Extensive case work
and library research are demanded. Students work with a real
organization to develop a comprehensive strategic plan. Assumes
that the student has completed all MBA core requirements or is
currently enrolled in the remaining courses. Summer

BSAD690 (1-3)
Iidefierder jRead-i&

Designed for the individual needs of a student. Oral/written
reports may be required. Graded S/U. Permission of the dean
required. Prerequisite: Completion of 24 graduate business
credits with a cumulative GPA of at least 3.25.

BSAD694 (2-3)
Iidefierder gRe: ea'ce

Designed to fit the individual needs of the student. Permission

of the dean required. Prerequisite: Completion of 24 graduate
business credits with a cumulative GPA of at least 3.25.

E d‘ E J‘
I'IJ' at\}.. $ s& s
INFS110 ©)
Irg=aic 'y CE@ g T >c

Computer usage including .lalpplication software, operating
systems, Internet, development concepts and ethics. Explores
the appropriate role of IT in an organization. The lab portion of
the class covers presentations, wordprocessing, spreadsheets,
database, and the creation of web pages. Recommended math
placement exam score of MO or better, or MATHO92 or higher.
Prerequisites: familiarity with wordprocessing and keyboarding
skills of 20 wpm. Credit for this class cannot be obtained by CLEP
test. Fall, Spring, Summer

INFS 215 (3)
Lrf¥ap=t Sy g% TeeVyard A@ld-cd g~

Focuses on extending the students skills in applications and
explores information systems theory. Applications focused on
include advanced spreadsheet, PC database usage, and the devel-
opment of interactive web pages. Students also gain an under-
standing of organizational systems, planning, the decision pro-
cess, and decision support technologies. Prerequisite: INFS110.
Fall, Spring

INFS226 ?3)
Lif+a g~} Tecki> ~gy Ha'd yare ard S—f gva'e
Provides the hardware/ devek15(0)5(c)5(n)5(t)5s10(ovi3rDT*0(data)TjO(S)oNF)10(S)-22t



information technologies. Topics include hardware, software,
telecommunications, networking and the management

challenges involving these technologies. Extensive use of case
studies. Word processing and spreadsheet skills are assumed.

Ma e-tf

MKTG310 ®3)
Pr’—fi'—@&‘ /‘fMa;’ ef.l'zg

A genleral survey of the major marketing methods, institutions,
and practices examined from the viewpoint of their effects

on exchange transactions linking producers with consumers.
Assumes a working knowledge of micro-economics. Fall, Spring

MKTG310 (3)
Prrt e ~fMa epd
AU/GU course—see content above.

MKTG320 ®3)
C-rzleYBela vy

An integration of the various disciplines in the behavioral sci-
ences with marketing theory to understand, explain, and predict
consumer decisions. Explores both the theoretical and practical
implications of individual behavioral variables, group influences,
and consumer decision processes. Prerequisite or corequisite:
MKTG310. Fall

MKTG368 ®3)
Ad e g ard PAR4C= gt

Focuses on the role of promotion and communication in the
marketing mix. Explores the nature and types of promotion,
including advertising and point-of-purchase display, the steps in
developing an advertising campaign, and measures of advertising
effectivExtm.tk-22(and )-22(0[(()-20)4e





