
(3)

Financial Management
An advanced study of major topics in corporate financial 
management. These topics include valuation of financial assets, 
investment in long-term assets, capital structure, dividend policy, 
working capital management, and other specialized topics, such 
as risk management, and international finance. Prerequisite: 
FNCE317. Spring

FNCE680	 (3)
Investment Strategy
Study of security risk-and-return concepts, security analysis, and 
concepts of market efficiency. Emphasizes equity investments, 
bonds, options, future, and international securities. Case analyses 
are required. Prerequisite: FNCE317. Summer
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Mission
The Department of Management, Marketing, and Information 
Systems of the School of Business Administration prepares 
students for the challenge of working with people in for-profit 
and not-for-profit organizations, serving worldwide within the 
Seventh-day Adventist Church organization and in small business 
operations and large corporations.
	 Intellectual, spiritual, physical, and social development, built 
on a solid foundation of ethics and cross-cultural understanding, is 
the goal of the educational endeavors of the department.

Management
Management is a broad-based discipline. The faculty offers 
courses for students who desire either a specific business 
emphasis within management or a general business degree. 
Most management graduates enter into an internship or training 
program where they can integrate their general business skills 
with specific job responsibilities.
	 All management majors must obtain a C (2.00) minimum grade 
in ACCT121, 122 and a C (2.00) minimum grade in BSAD355.

BBA: Management
General Option
Required courses for major—15
	 BSAD345, 384, 410, 436, 467
Elective major courses



	 Major Group B electives—0–9
	 Electives may be selected from ACCT, ECON, FNCE, INFS or 
	 MKTG courses
BBA core—39
BBA cognates—3
General Education requirements—49
General electives—6
	 Total credits for the BBA degree—124

	 Since management is a broad field, variation is allowed in 
academic programs. Management majors are urged to focus their 
course work in an area of concentration. Also available are double 
degrees (BA/BBA) in International Business and Language and in 
Music (see p. 239).

Minor in Management
Required courses—15
	 BSAD345, 355, 384, 410; MKTG310
Minor electives—6
	 Choose two courses from any courses in the School of Business 
Administration
	 Total credits for the minor—21

Marketing
Organizations from every area of business are driven by marketing 
and its concepts. Marketing monitors and investigates the changing 
needs of businesses and non-profit organizations. Marketers then 
create a product/service designed to meet these needs including 
determining the price, distribution pattern and promotional plan. 
Marketing provides a well-rounded business education for those 
considering opening their own business or for careers in areas such 
as advertising and promotion, retail or marketing management, 
marketing research, sales, or international business. The marketing 
curriculum helps students attain general marketing skills as well 
as those needed for developing marketing strategies and policies.
	 All marketing majors must obtain a C (2.00) minimum grade in 
ACCT121, 122 and a C (2.00) minimum grade in MKTG310.

BBA: Marketing
Required courses in major—12
	 MKTG320, 368, 440, 456
Elective major courses
	 Major Group A electives—12
	 Choose four courses from the following: MKTG375, 435, 444, 
	 450, 465; BSAD410, 487
	 Major Group B elective—3
	 One appropriate upper division elective approved by advisor.
BBA core—39
BBA cognates—3
General Education requirements—49
General electives—6
	 Total credits for the BBA degree—124

Minor in Marketing
Required courses—12
	 MKTG310, 320, 368, 440
Minor electives—9
	 Choose three courses from the following: MKTG375, 435, 444, 
	 450, 456 (with statistics background), 465; BSAD410
	 Total credits for the minor—21

Information Systems
The Information Systems major is designed to produce graduates 
equipped with the ability to integrate information systems into 
the business environment, to explore methods of leveraging 
business functions through information systems, and to function 
in entry-level, information systems positions with a basis for 
continued career growth. The curriculum reflects input from both 
industry and universities and responds to industry requests for 
increased emphasis in technical orientation and improved skills 
for managers in strategic uses of information systems.

BBA: Information Systems
Required major courses—21
	 INFS226, 235, 310, 318, 428, 436, 447
Elective major courses—6
	 INFS397, 457, BSAD487
BBA core—39
BBA cognates—3
General Education requirements—49
General electives—3–6
	 Total credits for BBA degree—124

Minor in Information Systems
Required courses—15
	 INFS215, 226, 235, 310, 318
Electives—6
	 INFS397, 428, 457
Total credits for the minor—21

Courses	 (Credits)
See inside front cover for symbol code.

BUSINESS ADMINISTRATION

BSAD104	 (2-3)
Introduction to Business
The nature of the American business system, including the role 
of business in society, examination of the functions of a business 
enterprise, contemporary problems, and future challenges. Career 
decision-making in terms of business careers. Does not apply 
towards management major during junior and senior years.

BSAD210	 (3)
Small Business Management
A practical course on the principles and problems of organizing 
and operating a small business. Topics include a procedural 
system for establishing a new business, providing physical 
facilities, financing, organizing, and management of the small 
business. Does not apply towards a management major during 
junior and senior years. Fall

BSAD341	 (3)
Business Law
Introduction to general legal principles focusing on business 
organizations, property laws, employment regulation, agency 
laws, business torts and crimes, regulation of negotiable 
instruments and contracts, and the Uniform Commercial Code.

BSAD345	 (3)
Business and Society
A study of how business operates within the political, legal, 

246     SCHOOL OF BUSINESS ADMINISTRATION



and social environment, its relationship to government agencies 
and government controls, and how business relates its activities 
to various social problems. Ethical considerations of business 
decisions as related to this environment. Fall

BSAD355	 (3)
Management and Organization
Introduces concepts of effective management in organizational 
settings. Primary emphases include the organizational processes 
necessary for organizational effectiveness (planning, organiz
ing, leading, and controlling), the nature of individual and group 
behavior, and the role of management in facilitating a mutually 
satisfying fit between employee needs and organizational 
requirements.

BSAD365	 (3)
International Environment of Business
A survey of the world environment in which international business 
is conducted, including both economic relations among nations 
and environmental factors that affect business operations within 



discipline; minimum cumulative GPA of 2.75 and a minimum 
GPA of 3.00 in business subjects.

BSAD500	 (2)
Survey of Management
Introduces concepts of effective management in organizational 
settings. Not available for MBA program.

BSAD515	 (3)
Organizational Behavior
Application of behavioral sciences to management. The 
examination of contemporary theories and principles of 
human behavior. Topics include perception, personality, 
attitudes, emotions, motivation, leadership, decision making, 
communication, group processes, diversity, organizational change, 
self-awareness, and stress management. A research paper and case 
analyses are required. Prerequisite: BSAD355.

BSAD525	 (3)
Organizational Behavior for Managers
Explores basic and applied concepts as well as research findings 
in the management and organizational behavior areas to aid 
managers to effectively perform their duties. Topics include 
management functions (planning, organizing, leading, and 
controlling), learning, perception, personality, motivation, 
attitudes, performance, groups, teamwork, leadership, 
communication, diversity, decision-making, and organizational 
change. Not available for MBA program.

BSAD526	 (3)
Emergency Management
Study of the ideas and concepts of emergency management. 
Expands basic principles covered in FEMA Independent Study 
(IS) modules, giving attention to leadership issues in managing 
change and making sound policy decisions and communicating 
during crisis incidents. Includes attention to specific hazards, 
laws, and standards of state government and federal requirements. 
Relationships between community preparedness and local 
emergency management programs will be emphasized. Emphasis 
will be given to the Integrated Command Systems  (ICS) and 
Emergency Operations Center models of emergency management 
operations. Required course for Michigan PEM certification. 
Includes satisfactory completion of FEMA-provided modules in 
Professional Development Series. Prerequisites: BHSC/SOWK401 
or IS modules IS-100 and IS-244.

BSAD530	 (3)
Management of Not-for-Profit Organizations
Issues facing managers in third-sector organizations. Studies 
of the mission and objectives pursued, strategic leadership and 
board composition, organizational structure and operation, 
marketing and fund-raising, financial management, training and 
motivation of volunteers, assessment of stakeholder satisfaction 
and overall operating effectiveness. A major field project and a 
library research project are required. Prerequisite: BSAD355 or 
permission of instructor.

BSAD545	 Alt (3)
International Management
Understanding the global enterprise and how management con-
cepts, principles, and practice transcend national boundaries. 
Focus on global strategies, the importance of cultural differences 
to organizational effectiveness, management of people in interna-
tional organizations, personnel selection and repatriation, poli.16l management, training and 
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Information Systems

INFS110	 (3)
Introductory Computer Tools
Computer usage including application software, operating 
systems, Internet, development concepts and ethics. Explores 
the appropriate role of IT in an organization. The lab portion of 
the class covers presentations, wordprocessing, spreadsheets, 
database, and the creation of web pages. Recommended math 
placement exam score of M0 or better, or MATH092 or higher. 
Prerequisites: familiarity with wordprocessing and keyboarding 
skills of 20 wpm. Credit for this class cannot be obtained by 
CLEP test. Fall, Spring, Summer

INFS 215	 (3)
Information Systems Theory and Application
Focuses on extending the students skills in applications and 



marketing mix. Explores the nature and types of promotion, 
including advertising and point-of-purchase display, the steps in 
developing an advertising campaign, and measures of advertising 
effectiveness. Explores the management of the promotion and 
advertising functions in an organization. Prerequisite: MKTG310. 
Spring

MKTG375	 Alt (3)
Direct Marketing
Marketing goods and services directly to consumers, marketing 
through e-commerce, catalogs, direct-mail, telemarketing, kiosk 
shopping, TV and radio direct response, magazine and newspaper 
direct response. Prerequisite: MKTG310. Spring

MKTG435	 Alt (3)
Marketing Ethics and Contemporary Issues




