
CLSC561	 (3)
Laboratory Management Issues and Strategies
The health-care environment is rapidly changing, and will continue 
to change for the foreseeable future. In the clinical laboratory, 
ever-changing government regulations and reimbursement poli
cies require a laboratory manager to be flexible and adopt new 
skills. Issues faced by the manager and styles and strategies used 
to deal with these issues are explored. Prerequisite: Permission of 
Graduate Program Coordinator.

CLSC562	 (3)
Issues in Clinical Laboratory Regulations and Practice
Clinical laboratories are increasingly regulated by state, federal 
and other agencies. Applicable regulations will be examined 
and their impact on laboratory operations evaluated. A selected 
number of laboratory quality assurance procedures, as specified 
by CLIA ‘88 regulations, will be performed in the laboratory. 
Prerequisites: Statistics and permission of Graduate Program 
Coordinator.

CLSC585	 (5)
Advanced Studies in Clinical Laboratory Science
Designed in consultation with and coordinated by the area specialty 
advisor. Cumulative report, presentation, and defense required. 
Prerequisite: Certification and/or licensure as a clinical labo
ratory scientist and permission of Graduate Program Coordinator. 
Clinical placement depends on clinical site availability.

CLSC595	 (1-4)
Independent Study/Readings/Research Project
Topics may be from immunology, immunohematology, clinical 
chemistry, hematology, microbiology and other areas of patient-
care science, clinical laboratory science education, management, 
or applications specially relevant to clinical laboratories. 
Repeatable in a different subject area for a total of four (4) credits. 
Independent readings earn S/U grades. Prerequisite: permission of 
Graduate Program Coordinator.
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summer) or participation in the Student Missionary program or a 
comparable international experience is required.
	 A second major or minor is not required.

BFA: Bachelor of Fine Arts
The three closely related departments of Art & Design, 
Communication and Digital Media & Photography offer students 
an exciting opportunity to earn a collaborative Bachelor of Fine 
Arts degree (BFA).
	 The Electronic Journalism emphasis prepares students to gather 
news, develop story ideas emphasizing good news, produce 
news and develop professional traits required of a professional 
journalist.

Electronic Journalism Emphasis—77
Communication Core—11
Communication & Media Studies—21
	� JOUR140 Intro to Mass Comm, COMM425 Media Literacy, 

COMM454 Topics: Visual Journalism, COMM432 Research 
Methods in Comm, COMM456 Group Dynamics & Leadership, 
COMM436 Intercultural Comm, COMM405 Persuasion

Electronic Journalism—30
	� PHTO116 Intro to Digital Photography, JOUR330 

Advanced Media Writing, JOUR465 Adv Topics: Electronic 
Newsgathering, JOUR389 Internship, COMM454 Topics: 
Documentary Scriptwriting, JOUR375 Photojournalism, 
JOUR455 Media Law & Ethics, JOUR465 Adv Topics: 
Electronic News Production, JOUR465 Adv Topics: Studio 
Production, VDEO465 Video & Documentary

Electives—15
	� JOUR465 Adv Topics: Journalism on the Web, Field 

Production, DGME130 Intro to Digital Media, VDEO210 
Digital Video Editing, VDEO320 Video Compositing, 
VDEO340 Shooting, DGME215 Digital Sound

BS: Communication Arts—36–38
This degree, granted by the College of Arts and Sciences in 
cooperation with the Department of Teaching and Learning, 
prepares students to teach communication arts at the secondary 
level. Secondary certification is required. The student should 
consult the Teaching, Learning, and Curriculum section in the 
School of Education (SED), p. 260, for General Education 
requirements and secondary professional education courses, as 
well as the number of credits required for student teaching.

Core—10
COMM215, 480, JOUR230
Foundational courses—26–28
COMM280, 320, 425, 450, 475, JOUR330, 445, 455, 465
Students seeking Michigan State certification for elementary- or 
secondary-school teaching must take COMM450.

Minor in Communication Studies—20
At least 10 credits must be upper division. Students apply to the 
department for this minor. When accepted, each student designs 
minor in consultation with departmental minor advisor to ensure 
that the plan of study is appropriate for the student’s goals. 
Communication-core classes are recommended.

Minor in Journalism—20
JOUR140, 230, 330 or 445, 375; and electives chosen from other 
courses allowed in the major in Journalism.

Minor in Media Studies—20
JOUR140, 230, COMM425 Media Literacy, and electives chosen 
in consultation with advisor to meet career goals.

Minor in Public Relations—20
JOUR140, 230; PREL255, 454, 460; COMM405; and electives 
chosen from other courses allowed for the major in Public Relations.
Other recommended minors may be selected from Management, 
Marketing, Graphic Design, Visual Art, Behavioral Sciences, 
Business, English, Modern Languages and a combination of Art, 
Design and Digital Imaging courses.
	 Students interested in Secondary Teaching certification may 
major or minor in Communication Arts.

Communication Arts Minor (Secondary)—20
COMM215, 480, JOUR230 and 10 credits of electives selected 



TOEFL score of 600 average with no section score lower than 
60 and a minimum 5.5 score on the TWE (Test of Written 
English) or a minimum MELAB average score of 90 with no 
section lower than 88. No test score may be older than one year.

Progression
All graduate students need to understand that
•	� The GRE must be completed in order to register for the second 

semester courses.
•	� A student on regular status must, in consultation with the 

graduate advisor, identify members to serve on a supervisory 
committee. This committee is appointed before students 
register for their second semester in the program. It determines 
individual requirements for completion with reference to a 
student’s Plan of Study.

•	 A 3.00 GPA per semester must be maintained.
•	� Application for Graduation must be completed before 

completing the Advancement to Candidacy.
•	� Upon completion of 50% of course work, Advancement to 

Candidacy is initiated by the student, who completes all the 
required forms.

	 Forms are submitted to the chair of the Department Graduate 
Program Subcommittee. On approval, recommendations are made 
to the Records Office and to the Dean of Graduate Studies.
	 See pp. 28–29 for further details on graduation procedures and 
degree conferral.

MA Degree Requirements
1)	�Comply with the standards outlined in the Graduate Degree 

Academic Information section of the bulletin.
2)	�Select either the interdisciplinary program or one of the 

emphases and complete a curriculum consisting of a minimum 
of 40 credits of course work approved by the supervising 
committee.

3)	�Pass COMM670 Comprehensive Examination over the areas 
selected for the degree.

4)	Submit and successfully defend a portfolio.

Interdisciplinary Program—40–43
Communication core—12
	� COMM515, 520 or an approved graduate level research class, 

590, 651, 652, 670
Two projects—4
	� Selected from COMM589, 599, 695. Students consult with their 

advisor and with their supervising committee to determine what 
combination of the above is most suited to their degree goals.

Additional communication courses—12
Selected with the approval of the supervising committee.

Additional courses in other area(s)—12–15
�Selected with the approval of the other department(s) and the 
student's supervising committee.

Total MA degree credits required—40–43

Emphasis Programs
Communication core—12
	� COMM515, 520 or an approved graduate level research class, 

648, 651, 652, 670
Two Projects—4
	� Students must complete two of COMM589, 599 or 695.
Communication Electives—12
	 Selected with the approval of the supervising committee.

Emphasis—12
	 Advancement and Fundraising Emphasis
		�  Core: PREL510, BSAD500 plus 8 credits of electives 

selected with approval of the supervising committee.
	 International Community & Communication Emphasis
		�  Core: COMM590 Grad Seminar: Development and 

Communication, COMM590 Grad Seminar: International 
Communication plus 8 credits of electives selected with 
approval of the supervising committee.

	 Communication Management and Strategy Emphasis
		�  Core: COMM590 Grad Seminar: Leadership 

Communication, COMM590 Grad Seminar: Organizational 
Communication plus 8 credits of electives selected with 
approval of the supervising committee.

	 Media Studies Emphasis
		�  Electives in Public Relations, Journalism New Media
		  selected with approval of the supervising committee.
Total MA degree credits required—40

Graduate Certificate Program
The Graduate Certificate Program in Communication is a focused 
group of Andrews University courses in the field of communica-
tion. It is a response to the gospel commission, the mission of the 
church and the emergence and importance of the role of communi-
cation directors at all levels of the church. The intent is to provide 
training for those involved in communication programs both 
nationally and internationally.
	 The Graduate Certificate Program is not limited to church-
related professionals only. It is designed to enhance the 
competitiveness of anyone in the communication profession. 
Courses taken in the Graduate Certificate Program may be applied 
by petition to a master’s program in Communication.

A portfolio of current evidence related to experience within 



Electives—7
	� PLSC420 Human Rights, Violations, Reconciliations; any 

graduate-level communication courses selected in consultation 
with the Graduate Program advisor.

Courses		  (Credits)
See inside front cover for symbol code.

Communication

COMM104	 $ (3)
Communication Skills





COMM 670	 (0)
Comprehensive Examination
 
COMM699	 (2)
Master’s Thesis

PLSC420	 t (3)
Human Rights, Violations and Reconciliations
An interdisciplinary approach to concepts of human rights within 
western and non-western traditions. The course will evaluate legal 
and political instruments that address human rights and examine 
the meaning and relevance of these rights to such contemporary 
issues as torture, political repression, war crimes, and genocide 
and refugees.

Research And Specialized Courses

COMM520	 (3)
Communication Research Methodology
Consideration of basic research principles and methodologies 
with emphasis on constructing appropriate research designs and 
choosing appropriate methods. Students usually conduct a class 
research project. Prerequisite: COMM515

COMM599	 (2–3)
Production Project in Communication
Students produce some major communication effort, such as 
creating and offering a training workshop, designing a public-
relations campaign, editing a department magazine, directing a 
play, or offering a one-person show. Prerequisite: Completed 
production project proposal. S/U grade.

COMM648	 $ (1–6)
Communication Workshop
Intensive study on selected practical topics including 
competencies in speaking, writing and visual communication. 
Offered on a periodic basis with topic announced in class 
schedule. Repeatable with different topics.

COMM690	 (1–3)
Independent Study in Communication
Individualized reading or research in a specified area under 
the guidance of an instructor; admission by consent of Area 
Coordinator.

COMM695	 (2–3)
Research Project in Communication
Independent work on final research project(s). Repeatable to 
6 credits with Graduate Committee permission. Prerequisites: 
COMM520 and approved project proposal.

Journalism

JOUR140	 Alt $ (3)
Introduction to Mass Communication
A study of how media affects our popular culture and to critically 
assess the role of media in our lives. Beginning with the invention 
of mass communication and using culture as a thematic approach, 
students study the broad and overlapping media.

JOUR230	 $ (3)
Beginning Media Writing
Aimed at all communication majors, media writing introduces 
students to writing targeted communication in a journalistic style. 
They learn the basics of journalistic writing for various media 

(i.e., newspapers, radio and television), public relations press 
releases, basic features and editorials, the importance of audience 
for any written communication as well as the values of timeliness, 
objectivity, and fairness critical to any communication career. 
Prerequisite: Ability in word-processing.

JOUR330	 $ (3)
Advanced Media Writing
Continues on the foundation of Beginning Media Writing, helping 
students to develop a deeper understanding of journalism and 
its place in society. Students learn how to cover a journalistic 
“beat”, develop sources, and how to research in-depth stories. 
Students also practice the art of the interview and learn the rights 
and obligations of reporters and communicators in any media. 
Prerequisite: JOUR230.

JOUR375	 Alt $ (3)
Photojournalism
Practice in the composition of good news pictures and in 
producing the picture story. Prerequisites: JOUR230, PHTO115.

JOUR389	 $ (1–3)
Internship in Journalism
Students work full time at journalistic enterprises. At least 90 
clock hours per credit of work experience are required. Obtain 
procedures and guidelines from the department. S/U grade.

JOUR445	 Alt t $ (3)
Publication Production
The theory and practice of planning and producing of any 
publication, be it newspaper, magazine or newsletter. Students 
will learn the value of careful editing and basic layout from an 
editor’s perspective. Practice in editing copy, writing headlines, 
composing picture captions, planning layout and designing pages, 
as well as tips and tricks on project production, will be covered. 
Prerequisite: JOUR230.

JOUR455	 Alt t $ (3)
Media Law and Ethics
Case studies of court decisions affecting the mass media in the 
United States and the place of the ethical journalist in society. 
Consideration of the development of freedom, censorship, 
libel, privacy, obscenity laws, and the relationship between the 
press and the courts and freedom of information, and broadcast 
regulation.

JOUR465	 $ (3)
Advanced Topics in Journalism:__________
Study of selected topics in Journalism Topic to be announced in 
advance. Repeatable to 9 credits with different topics.
•	 Communicating on the Web
•	 Communication in an Electronic Society
•	 Magazine and Feature Writing
•	 Investigative Reporting
•	 Script Writing
•	 Podcasting and Blogging for Influence
•	 Advertising and Creative Copy Writing

Public Relations

PREL255	 $ (3)
Introduction to Public Relations
Basic concepts in public relations, publics, public opinions, 
attitudes, two-way communications, and evaluation of public 
relations effectiveness. Basic literature of the field is examined. 
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Basic principles for production of news releases, public service 
announcements, and other materials are covered.

PREL320	 $ (3)
Managing PR Campaigns and Special Events
Focuses on preparation for Public Relations careers, media 




