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MISSION
The Department of Management, Marketing, and Information

Systems of the School of Business prepares students for the chal-
lenge of working with people in for-profit and not-for-profit organi-
zations, serving worldwide within the Seventh-day Adventist Church
organization and in small business operations and large corporations.

Intellectual, spiritual, physical, and social development, built on
a solid foundation of ethics and cross-cultural understanding, is
the goal of the educational endeavors of the department.

MANAGEMENT

Major Group A electives —3-12
BSAD courses not previously applied

Major Group B electives—0-9
Electives may be selected from ACCT, ECON, FNCE, INFS or 
MKTG courses

BBA core—39
BBA cognates—3
General Education requirements—47
General electives—8

Total credits for the BBA degree—124

Since management is a broad field, variation is allowed in 
academic programs. Management majors are urged to focus their
course work in an area of concentration. Also available are double
degrees (BA/BBA) in International Business and Language and in
Music (see p. 227).

Minor in Management
Required courses—15

BSAD345, 355, 384, 410; MKTG310
Minor electives—6

Choose two courses from any courses in the School of Business
Total credits for the minor—21

MARKETING
Organizations from every area of business are driven by market-

ing and its concepts. Marketing monitors and investigates the chang-
ing needs of businesses and non-profit organizations. Marketers then
create a product/service designed to meet these needs including
determining the price, distribution pattern and promotional plan.
Marketing provides a well-rounded business education for those
considering opening their own business or for careers in areas such
as advertising and promotion, retail or marketing management, mar-
keting research, sales, or international business. The marketing cur-
riculum helps students attain general marketing skills as well as
those needed for developing marketing strategies and policies.

All marketing majors must obtain a C (2.00) minimum grade in
ACCT121, 122 and a C (2.00) minimum grade in MKTG310.

BBA: Marketing
Required courses in major—12

MKTG320, 368, 440, 456
Elective major courses

Major Group A electives—12
Choose four courses from the following: MKTG375, 435, 444, 
450, 465; BSAD410, 487
Major Group B elective—3
One appropriate upper division elective approved by advisor.

BBA core—39
BBA cognates—3
General Education requirements—47
General electives—8

Total credits for the BBA degree—124

Minor in Marketing
Required courses—12

MKTG310, 320, 368, 440
Minor electives—9

Choose three courses from the following: MKTG375, 435, 444, 
450, 456 (with statistics background), 465; BSAD410
Total credits for the minor—21
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Academic Programs Credits

BBA: Management 69
BBA: Marketing 69
BBA: Information Systems 69
Minor in Management 21
Minor in Marketing 21
Minor in Information Systems 21
Graduate Programs are listed on p. 238.



INFORMATION SYSTEMS



satisfaction. Areas may include the work climate, organizational
attachment, job design, goal-setting, group dynamics, and reward
systems. Cases and projects. Prerequisite: BSAD355. Spring

BSAD438 (variable)
Workshop

BSAD450 (3)
Multicultural Business Relations
A study of globalization and the increasing ethnic and cultural
diversity in the workplace that requires managers to become more
aware of and sensitive to the role of culture in business relations.
Communication, negotiation, principles and practices of 
management in a cross-cultural context is the focus of study. Fall

BSAD467 (3)
International Management
Among the subjects considered are the decision process in making
investments abroad, relationships with host governments, and
organizational and operating problems of the multinational corpo-
ration including setting strategic goals, personnel management,
planning, communication, and control. Assumes a background in
management and in the international environment of business.
Fall

BSAD470 (3)
Quality Management
Examines the theory, history, and management of quality manage-
ment programs in business organizations. Primary focus is on the
management of quality in the areas of operations and human
resources in manufacturing and service industries. Prerequisites:
BSAD355, STAT285.

BSAD475 (3)
Operations Management
Analysis of problems and issues faced by production/operations
managers in manufacturing and service industries. Concepts and
techniques include operations scheduling, quality control, plant
layout, facility location, line balancing, queues, production and
inventory controls, forecasting and linear programming. 
Prerequisite: STAT285.

BSAD487 (2-3)
Internship in _________
A program of business experience. Student must be a Junior and
have at least a B- cumulative GPA. For each hour of credit 75
hours of work experience is required. Full arrangements for a
structured program must be made in advance. Graded S/U.

BSAD494 (3)
Business Strategy and Decisions
The goal of this interdisciplinary course is to enable students to
develop and/or fine tune skills in the analysis of strategic and
organizational problems and issues. Prerequisites: BSAD355 pre-
viously completed. All other core BBA courses must be completed
or concurrently enrolled.

BSAD497 (1-3)
Advanced Topics in __________
Topics of current interest in the sub-discipline area noted not 
ordinarily covered in depth in other courses. Repeatable in 
different topics with the approval of the department. Permission 
of the instructor required.

BSAD498 (1-3)
Independent Readings/Study in _________
Directed study or readings under the guidance of the instructor.
Oral and reading reports may be required. Graded S/U. Permission
of the dean required. Prerequisite: previous upper-division work in
the discipline; minimum cumulative GPA of 2.75 and minimum
GPA of 3.00 in business subjects.

BSAD499 (1-3)
Independent Research in _________
Study under the supervision of the instructor. Permission of the
dean required. Prerequisites: previous upper division work in the
discipline; minimum cumulative GPA of 2.75 and a minimum GPA
of 3.00 in business subjects.

BSAD500 (2)
Survey of Management
Introduces concepts of effective management in organizational
settings. Not available for MBA program.

BSAD515 (3)
Organizational Behavior
Application of behavioral sciences to management. The 
examination of contemporary theories and principles of human
behavior. Topics include perception, personality, attitudes, 
motivation, leadership, decision making, communication, group
processes, diversity, organizational change, self-awareness, and
stress management. A research paper and case analyses are
required. Prerequisite: BSAD355.

BSAD530 (3)
Management of Not-for-Profit Organizations
Issues facing managers in third-sector organizations. Studies of
the mission and objectives pursued, strategic leadership and board
composition, organizational structure and operation, marketing
and fund-raising, financial management, training and motivation
of volunteers, assessment of stakeholder satisfaction and overall
operating effectiveness. A major field project and a library
research project are required. Prerequisite: BSAD355 or permis-
sion of instructor.

BSAD531 (3)
Health-Care Delivery in the U.S.
Financing mechanisms, delivery organizations, and payment 
systems for health-care services in the U. S. Explores the 
historical development, current trends, and future directions of
health care. A research paper is required.

BSAD545 (3)
International Management
Understanding the global enterprise and how management 
concepts, principles, and practice transcend national boundaries.
Focus on global strategies, the importance of cultural differences
to organizational effectiveness, management of people in interna-
tional organizations, personnel selection and repatriation, political
risks, ethics and social responsibility. Prerequisite: BSAD355.

BSAD556 (1-3)
Topics in Business Administration
Topics of current interest in the management area not ordinarily
covered in-depth in regular courses. Repeatable to 15 credits.

BSAD560 (3)
Intercultural Business Relations
Study of the role of culture in business, aims to develop skills in
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cross-cultural communication and negotiations; and prepares the
student for the increasing cultural diversity in the workplace. A
research paper and a project are required.

BSAD615 (3)
Management of Quality
Provides a strategic, structured approach to the design and devel-
opment of quality management programs in manufacturing and
services. Addresses the analytical and behavioral aspects of quali-
ty, the strategic importance of quality to organizational success,
and the importance of customer orientation and human resource
management in a total quality management program. Prerequisites:
BSAD355 and STAT285.

BSAD620 (3)
Christian Ethics, Service & Society
An exploration of the interrelationship among business, govern-
ment and society. Stakeholder management, the analysis of the
legal and regulatory environment, and the responsiveness of 
business in its service to society. A study of ethical problems
encountered in business and the management of moral dilemmas.
Fall

BSAD638 (3)
Hospital Administration
Organization and management of a modern hospital and integrat-
ed healthcare organizations built around a hospital as the nucleus.
Prerequisite: BSAD531.

BSAD648 (variable)
Workshop

BSAD670 (3)
Human Resources Seminar
Topics may include human-resources planning, job analysis and
design, recruitment, screening and selection, training and career
development, performance evaluation, compensation and rewards,
affirmative action, discipline, unions, grievances, and conflict res-
olution. Emphasis on cases, projects, and research. Prerequisite:
BSAD515 or permission of instructor.

BSAD689 (3)
Strategic Management
Requires that students integrate relevant knowledge gleaned from
previous core business-course experiences. Extensive case work
and library research are demanded. Students work with a real



INFS428 Ë (3)
Database Systems Design and Development
Covers information systems design, theory, and implementation
within a database management system environment. Students
demonstrate their mastery of the design process acquired in earlier
courses by designing and constructing a physical system using
database software to implement the logical design. Prerequisite:
INFS318 or CPTR460. Spring

INFS439 (3)
Structured Programming and File Processing
Introduces students to the COBOL programming language.



MKTG465 (3)
International Marketing
Marketing problems arising from various degrees of foreign
involvement. Includes marketing research, project planning and
development, pricing, promotion, distribution, and organization.
Emphasis on management of these marketing f 7organization.



or MELAB=80). The School of Business also does not permit
graduate students to register for prerequisite courses for the MBA
or MSA programs unless they are at the Advanced Level in ELI.

Accounting/Finance Emphasis
Most states require candidates to study one year beyond the

baccalaureate degree in order to be eligible to take the CPA 
examination. The School of Business offers a graduate program of
studies in business and accounting that culminates in meeting the
AICPA requirements and receiving the MBA degree. Undergrad-
uate courses in business and accounting taken at other schools
must be equivalent in content and credit hours to be recognized
for preparation courses.

The MBA with an accounting emphasis consists of three phases.
The accounting foundation courses (Phase I) include undergraduate
courses that provide a strong undergraduate foundation in the func-
tional areas of accounting. These accounting foundation courses
may be waived if previously taken at the undergraduate level at an
accredited institution.

Phase II are the MBA Foundation courses as outlined above.
Phase III is composed of the MBA Course Work—Core

Requirements which consist of 21 credits as outlined above and
the Accounting/Finance Emphasis which consists of 12 credits.

Phase I: Accounting Foundation Courses—24
ACCT321, 322, 330, 365, 455, 456, 465, 476

Phase II: MBA Foundation Courses (see list above)—33
Phase III: MBA Core Requirements (see list above)—21

Accounting /Finance Emphasis—12
Select from ACCT586, 615, 620, FNCE526, 680, INFS510

Master of Science in Administration (MSA)
The Master of Science in Administration program is designed

to prepare students for leadership in various industry-specific 
settings. The MSA degree is offered in church administration and
engineering management.

Church Administration Emphasis
The MSA degree in church administration is for students seek-

ing management roles in church or church-related organizations.
Offered jointly by the School of Business and the Theological
Seminary, the program blends business management and church
management.

Students must take any lacking prerequisite courses in addition
to the 33 graduate credits required for the MSA degree.

Prerequisites
BSAD355, MKTG310

MSA degree program—33
MSA core—9

BSAD515, 620, MKTG680
School of Business electives—6

Select two of the following:
ACCT635, BSAD530, 560, 670, FNCE680, MKTG540

MSA Seminary electives–18
Choose at least one course from each cluster.

Cluster #1
CHMN527, 630, 638, 655
Cluster #2
CHMN539, 606, 612, MSSN635
Cluster #3
CHMN529, 545, 643, THST615

Cluster #4
CHMN525, 535, 585, THST634
Cluster #5
CHMN518, 570, COMM475, PREL460

Engineering Management Emphasis
The MSA degree in engineering management is for students who

already have a background in engineering or technology and who
wish to assume management roles in engineering, manufacturing,
or other industrial operations. The program, offered jointly by the
School of Business and the College of Technology, blends course
work in business management with course work in industrial 
engineering and engineering management.

Students who have not taken the following prerequisite courses
must take the course(s) they lack in addition to the 33 graduate
credits required for the MSA degree.

Prerequisites
BSAD355, 475; CPTR125 or 151, ECON226, MATH141 or 166 
or 182; MKTG310; STAT340

MSA Degree Program—33
Core Requirements—9

BSAD515, ECON530, MKTG680
School of Business electives—6

Select two of the following: ACCT635, BSAD545, 620, 670,
FNCE680, INFS428


